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Define your website 

The end result of your web site will depend
you start. All things begin with the first step and if you 
prepare well your end result will be what you desired.
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obtain those goals. Not to worry, the steps are easy and if you 
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and perform, as most new web owners do, here is a list of 
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How to create an E-Commerce web site

There are several steps you must take to begin a successful on-line e-commerce business. In this eBook 
t worry, it’s not that hard…) for you. 

 
 

site promotion 

r web site will depend greatly on how 
All things begin with the first step and if you 

esult will be what you desired. This 
means considerable planning of your goals and how you will 
obtain those goals. Not to worry, the steps are easy and if you 
follow them closely, your chances of success will improve.  If 
you only have a general idea of what your site should look like 
and perform, as most new web owners do, here is a list of 

Commerce web site 

commerce business. In this eBook 
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• What is the main reason for the web site? 
• Who is the intended audience (Who are your clients that will purchase your products/services) 
• My web site must have: (List in order of importance) 
• Site content: (List the type of pages the site will require and page content) 
• What makes your site different from your competitors? 
• What is the “Style” of the web site?  (What kind of image do you intend to project) 
• What is your budget? (Remember you get what you pay for so a realistic budget is mandatory 

for success) 

Your answers to the above questions will help you when the time comes to approach a web designer. 
We encourage you to spend time on your answers, detail them as best you can as this will help you have 
a clearer picture of your on-line business and thereby improve your chance of success. 

The Designer 

Your choice of web site designer will obviously have a great impact on how successful your project will 
be. Here are some things to look for: 

Are they qualified to do the work? 

Not all web designers are created equal. You will want to find one that has success in creating e-
commerce web sites and can demonstrate examples of their work.  

Can they fit your budget? 

Building a e-commerce web site is like anything else, what you put into the project is what you will get 
out. There are many designers who advertise “E-Commerce for Free” or for little money. Keep in mind 
that they are in business to turn around clients quickly or there are “hidden” costs you will have to 
lookout for.  A professional web designer will take the time to do it right and time costs money.  Do your 
research and you will find that the professional will cost more but deliver more in the long run.  Shop 
around and find the one that can do the work within your realistic budget.  

Things that affect the price of a web site: 

• Number of pages in the web site 
• How much custom code will be required 
• The shopping cart system (how extensive it must be to meet your needs) 
• Hosting service requirements 
• Custom graphics (Flash animation, logo’s, images, etc) 
• Adding content to the site 
• How much time will be spent including SEO/SEM to the web site 
• Is this a totally custom design or will you use Templates for your design 

You can control costs by considering the above questions when shopping for your designer. Your site 
need not be complex just functional and provide the necessary pages to get the job done. As an 
example, extravagance like Flash animation is expensive to produce and will drive the cost up… is Flash 
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necessary? Look at your competitor and see how they have their sites designed.  Of course you want to 
be unique but how unique will your budget allow?   

Site promotion is another extremely important consideration. Will the designer have SEO (Search Engine 
Optimization) in mind when each page is created?  How much time if any will the designer consider how 
each page will be seen by the search engine spiders. This has a direct relation to you ultimate ranking in 
the search engines. Will the designer help you will choosing the best keywords to get that all important 
page ranking? 

Page content is another all important aspect of your design to consider not only from a potential 
customer point of view, but from the search engine viewpoint. Will the designer consider this during the 
design and provide content that meets both requirements?  

Suggestion: To save money and yet get a professional look and feel to your web site, consider pre-
designed templates. In this case most of the site has been designed already and the designer only has to 
customize some graphics, the content pertinent to your business. This will cut the design time down 
considerably and save you money that can be spend perhaps on your advertising campaign.  

Why shouldn’t I build my own site? 

Only you can really answer that question. Aspects to consider are; are you skilled at producing web sites 
enough to tackle this project competently? Do you have the creative ability to produce a web site that 
will provide the unique look and feel that you desire not just in your opinion but in the opinion of 
others? Are you able to consider the SEO/SEM aspects of each page and incorporate them? Be aware 
that many have traveled this road only to become frustrated and unhappy with the results. Our advice is 
to hire a competent professional design one for you.  

Who are you selling to 

Design from the User point of view 

Try to think of your web site from you customers point of view. This can be admittedly difficult to do as 
we tend to see things from our viewpoint. Remember everything is very familiar to you and assumptions 
are easy to make but does your customer know what you do? Do not assume anything in the design 
process; your company name, your products or services, terminology etc. One advantage of using a 
professional is that most likely the designer will ask these pertinent questions and design for them.  

Consider too, who you are trying to attract to your site. How will they find your site? Is your company 
name familiar enough that a search using that term will be likely or will it be your products/services that 
will attract them? This important because it had direct bearing on how your pages will be designed with 
in regards to Title, Keywords etc. 

The main point here is meeting your customers needs  and not your own viewpoint. If your design puts 
the interests of your users first, your web site’s success will be enhanced.   
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Updates 

Content Updates 

A web site is never finished oddly enough. The reason for this is that a proper design will continue to 
grow as you add updated content. There are two very good reasons for this; 

• Search Engines will give preference to sites that update their content regularly.  There are 
methods for accomplishing this that help you keep your site fresh in the eyes of the search 
engines and thereby keeping your ranking where you want it. 

• Customers will continue to return to a site that has new things to offer.  Can you offer additional 
products/services that keep your content fresh? 

You can accomplish this by several methods outlined below: 

• Update your products/services 
• New descriptions for your products/services 
• FAQ’s – Can you add to the Frequently Asked Questions page? 
• Links to new resources that will assist your customers 
• Relevant articles published on-line 
• A newsletter that customers can subscribe to via E-mail or publish on-line 
• Create a blogging page and update regularly 

You must consider your web site an investment that you will have to maintain to keep growing to 
prosper. This doesn’t have to cost a lot of money but you must consider this a part of your design. 

SEO/SEM 

Every day thousands a web sites are created and installed on the Internet. No doubt you have 
competitors who are as determined as you to capture the customers that will spend their money for the 
products/services you are offering, so your planning must take into consideration site promotion. Proper 
attention given to SEO/SEM will assist your site to be noticed among the many that are competing for 
ranking on the search engines.  

Your customers will have to prefer you over your competitors. Sounds simple but in fact a little more 
difficult to accomplish. Some things to consider are: 

• Is your site easier to use or navigate than your competitors? 
• Is your products/services pricing better? 
• Are your products/services superior to your competitors? 
• Offer guarantees 
• Offer extras such as free shipping 
• Your web site offers a sense of confidence that users feel trust 
• You care more about your customers than your competitors 
• You offer good support and are easy to contact 
• You are easy to find on the Internet 



 

• Customers want what you are selling

STEP 2 

• Choosing a Domain Name 
• Choosing a Hosting service 

Choosing a Domain Name 

 When choosing a domain name, choose one that is relevant to the product or service you are goi
provide and that is as simple as possible.
provided that should go into this choice.

is required but also consultation with your SE
this step I would say, take some time and choose wisely.
remember, often saying it out loud will make it clear whether it can be understood 
by a simple man.

It is a strongly held belief by man
older, and that has been around for a while, means it will not be sand boxed by 
Google.  What’s
website or domain that is new or is relatively u

instances Google’s Sandbox effect relegates the new domain to sub
 Regardless of the sites optimization it lowers the websites relevance and ranking to the term searched 
upon.  If you can use your old business domain name, then consider this very important.

If, however, you are buying a new domain name then keep it relevant to the product or service being 
sold or offered on the website.  Keep it close, relevant and simple.

Location specific domain or international domain ( .com or com.au)?
mainly because they appeal Internationally but if you want to you can keep it location specific and to 
your region then consider purchasing all 
yourdomain.com.au, if you can. 

The bad news is that good .com domain names are 
required on your part in choosing a good do

• .com is for Commercial web sites
• .net is for Network web sites
• .org is for Non-profit web sites
• .biz is for Business but not widely accepted yet
• .gov is for Government web sites

When searching for a domain name sometimes the do
if the name you desire is already taken. We 
original site might feel you are infringing
show up on your door step.  
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Customers want what you are selling 

 
 

 

When choosing a domain name, choose one that is relevant to the product or service you are goi
provide and that is as simple as possible.  There are considerations of branding and product/service 
provided that should go into this choice.  Involvement of marketing personal and product understanding 

is required but also consultation with your SEO professional is advantageous.
this step I would say, take some time and choose wisely.  Keep it simple and easy to 
remember, often saying it out loud will make it clear whether it can be understood 
by a simple man. 

It is a strongly held belief by many SEO professionals that buying a domain which is 
older, and that has been around for a while, means it will not be sand boxed by 

What’s the sandbox effect?  Well, it refers to what Google does to a 
website or domain that is new or is relatively unknown by Google.

Sandbox effect relegates the new domain to sub-optimal inclusion in search results. 
Regardless of the sites optimization it lowers the websites relevance and ranking to the term searched 

your old business domain name, then consider this very important.

If, however, you are buying a new domain name then keep it relevant to the product or service being 
Keep it close, relevant and simple.  Relevance is primary

Location specific domain or international domain ( .com or com.au)?  We  think dot com
mainly because they appeal Internationally but if you want to you can keep it location specific and to 
your region then consider purchasing all similar higher level domains, yourdomain.com and 

bad news is that good .com domain names are becoming hard to find and some 
required on your part in choosing a good domain name.  A few of the other extensions are:

web sites 
web sites 

web sites 
usiness but not widely accepted yet 
overnment web sites 

When searching for a domain name sometimes the domain name searching tools will suggest alternates 
if the name you desire is already taken. We recommend that you be careful of these as the owner of the 

infringing on his domain name and a letter from their

When choosing a domain name, choose one that is relevant to the product or service you are going to 
There are considerations of branding and product/service 

Involvement of marketing personal and product understanding 
O professional is advantageous.  In 

Keep it simple and easy to 
remember, often saying it out loud will make it clear whether it can be understood 

y SEO professionals that buying a domain which is 
older, and that has been around for a while, means it will not be sand boxed by 

Well, it refers to what Google does to a 
nknown by Google.  In many 

optimal inclusion in search results. 
Regardless of the sites optimization it lowers the websites relevance and ranking to the term searched 

your old business domain name, then consider this very important. 

If, however, you are buying a new domain name then keep it relevant to the product or service being 
Relevance is primary. 

think dot com.s are better, 
mainly because they appeal Internationally but if you want to you can keep it location specific and to 

similar higher level domains, yourdomain.com and 

hard to find and some ingenuity will be 
A few of the other extensions are: 

main name searching tools will suggest alternates 
that you be careful of these as the owner of the 

their attorneys could 
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We also recommend staying away from the tricks such as putting a dash ( - ) in the name as it is difficult 
to tell others what your name is. It is also harder to use because people will put the dash in the wrong 
place and not find your site. 

Cost 

Remember your are just leasing the name for a time period for a annual fee. This fee can vary from 
$5.00 to many thousands if you wish a name that is being held by someone for sale. The service you 
choose to register the name with also determines the cost, some are cheaper than others.  Shop around 
when purchasing your domain name. 

Where to register 

Enter “domain name registration” in any search engine to find sites that will register your site for you. 
We recommend godaddy.com but register.com will also help you.  Some hosting services will also 
register your domain name for you at no or little charge. Keep that in mind when searching.  

Choosing a Hosting Service 

When choosing a hosting service keep in mind that you want fast, reliable and gives you all you that you 
need and want. Preferably gives a unique IP. Some SEO professionals believe this can also have a 
detrimental effect in Google rankings but from my experience it sometimes does and it sometimes 
doesn’t.  A consideration to keep in mind some sites come in with high PR rankings on shared IP’s and 
others when shifted to a new IP the PR of the site jumped, so this is still a bit of a mystery when it comes 
to Google rankings.  

Traffic considerations: When choosing your host ensure the plan you are on can be expanded so that 
any new increases in traffic can be accommodated accordingly. 

Costs vary greatly among hosting services so due diligence is required to choose correctly. There are 
basically two types of hosting services; “shared servers” and “dedicated servers”. The dedicated server 
will cost quite a bit more and should be chosen only in certain situation.  In most cases you will select a 
share server at a much reduced rate.  The services provided by the hosting service will vary but a list of 
what we consider necessary are: 

• Good support and up time 
• Will register your domain name for free 
• Competitive monthly cost 
• Enough disk space for site and allow for expansion 
• E-mail accounts (several are preferred) 
• Bandwidth limitations are enough to support your expected traffic  
• Management console should be easy to use 
• Operating system of the server (Windows or Linux is the usual) 
• Does the hosting service offer an SSL certificate (usually cheaper than alternative purchasing) 



 

STEP THREE 

• Selling methods 
• SEO/SEM – Web site promotion
• What’s next 

Selling Methods 

So you are going to sell a product or service on the Internet, your 
do this very easily. There are couple 

• Mail in orders 
• Telephone or Fax orders 
• On-Line Shopping cart that connects to PayPal or other credit card processing method
• Merchant account 

Mail in orders are one of simplest
customers must complete a on-line form and print, enclose a check 
and fill out and envelope and mail to your company for processing.
Most companies wait until the check clears before shipping the order 
to make sure that there enough funds to cover the check. Fraud is 
commonplace in the Internet and you will want to protect 
against it Usually you are limited to taki
hours which can be frustrating for customers who shop at night or on 
weekends.  

Telephone/Fax orders are similar 
completed except for payment method. Usually the customer will want to process a credit card and you 
must be able accept that form of payment. A merchant account is usually required to do this.

On-Line Shopping cart with built in PayPal functionality is one of the optimum methods as it runs 24 
hours a day, PayPal does all the work of making sure the customers funds are collected and checked for 
fraud. There are other methods of processing but PayPal is 

Merchant Account is one that you setup through your 
higher but if your business is large enough it might be a method to consider. Y
additional on-line services to utilize a Merchant Account for your on

SEO/SEM – Web site promotion

Considering that there are untold number of web sites on the Internet, Search Engines make it easier to 
find what we want. Web designers use SEO/SEM to assist search engines to find your site. This is a 
process that must be done correctly to ensure ranking on the search pages.

A successful business requires a long
the site administrator/owner. 
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site promotion 

oing to sell a product or service on the Internet, your e-commerce web site will allow you to 
There are couple of ways to actually to accomplish the process: 

ng cart that connects to PayPal or other credit card processing method

simplest ways to set up your business but it is very limiting 
line form and print, enclose a check 

mail to your company for processing. 
Most companies wait until the check clears before shipping the order 
to make sure that there enough funds to cover the check. Fraud is 

in the Internet and you will want to protect yourself 
re limited to taking orders during business 

hours which can be frustrating for customers who shop at night or on 

 to Mail in orders because essentially the same process must be 
completed except for payment method. Usually the customer will want to process a credit card and you 

that form of payment. A merchant account is usually required to do this.

Line Shopping cart with built in PayPal functionality is one of the optimum methods as it runs 24 
ork of making sure the customers funds are collected and checked for 

methods of processing but PayPal is the most common. 

Merchant Account is one that you setup through your company bank or service. The cost is usually 
higher but if your business is large enough it might be a method to consider. You will have to

line services to utilize a Merchant Account for your on-line e-commerce business.

Web site promotion 

Considering that there are untold number of web sites on the Internet, Search Engines make it easier to 
want. Web designers use SEO/SEM to assist search engines to find your site. This is a 

process that must be done correctly to ensure ranking on the search pages. 

a long-term collaborative relationship between the site designer 

web site will allow you to 

ng cart that connects to PayPal or other credit card processing method 

ways to set up your business but it is very limiting in that the 

the same process must be 
completed except for payment method. Usually the customer will want to process a credit card and you 

that form of payment. A merchant account is usually required to do this. 

Line Shopping cart with built in PayPal functionality is one of the optimum methods as it runs 24 
ork of making sure the customers funds are collected and checked for 

bank or service. The cost is usually 
will have to invest in 

commerce business. 

Considering that there are untold number of web sites on the Internet, Search Engines make it easier to 
want. Web designers use SEO/SEM to assist search engines to find your site. This is a 

term collaborative relationship between the site designer , and you 
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Definitions: 

SEO (Search Engine Optimization) On or Off page design strategies to improve search engine ranking. 

SEM (Search Engine Marketing) Marketing strategies to include Paid Per Click advertising and other 
means to ensure your web site ranks high as possible in search engine results 

_____________________________________________________________________________________ 

Marketing 

To sell your products on the Internet, you need to be found by your customers. Your potential 
customers using search words or phrases, results of their search produces ranked pages. Our goal is to 
keep your business ranked to appear on the first or second page of these result pages. What ranks a 
business to appear high on the list of results is either paid click advertising (in-organic marketing) or your 
site keyword/content (organic click marketing).  

A company or organization really needs to understand that ranking well in search engines to build 
content, building valuable content on your website or out in the community. It’s not always about 
getting top rankings on the search engine results page; it’s about getting the right people to your site 
and then engaging them. 

Providing information to potential customers through tutorials, blogs, high-quality tips, tricks, 
informative videos, and constructive links to other related quality sites, is the best way for your site to 
rank high. Valuable content on your web site requires your input and needs to be regularly updated to 
keep your site fresh and current. A tip to consider would be to place your video’s on YouTube.com and 
the like… 

SEO is ever changing. It requires a web site manager to stay on top of your game so to speak. Google 
and Yahoo are always improving their search algorithms and that requires changes to the web site to 
keep up. Stories abound about how Google will change their algorithm and then companies will lose 80 
percent of their business. This demonstrates graphically how important is to stay ahead of the changes. 
Keep your content fresh… it’s about staying current and giving the search engine bots a reason to come 
back again and again. 

Know your Customer 

A lot of companies like the concept of SEO but they don’t have the infrastructure to support it and it 
fizzles out over time. It’s a matter of understanding your customers – how they search and how they 
think, what words do they use when they search? What phrase of the buying or information gathering 
cycle are they in when they get to your site? And once you understand the customer, it’s much easier to 
reach them. 

Content 

With recent updates on Google and Ask, it’s more apparent than ever before that content is important. 
This means developing videos, blogs, newsletters via E-Mail subscriber basis, generating news articles, 
and having a presence on social networks. Most people think of MySpace or FaceBook when the subject 
of social networks is discussed, but there hundreds of specific niche networks that are worth marketer’s 
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attention. As an example, Café’ Mom and Stylehive are terrific networks for the beauty and fashion 
industry. Use Google or yahoo to find your niche network and use it for your marketing. Changing your 
content as often as possible all will help keep your site fresh and marketable. 

Vertical vs. General Niche 

Research your vertical niche and stay current. The better you know your business the better you can 
“tune” your website. The content will reflect your knowledge and you will do better with your SEO 
efforts. 

It really starts with keywords and knowing what keywords work for your industry. Then make sure you 
have content and are included in the right directories in the industry. Then the keywords will pull more 
weight in a vertical search engine than with other general search engines. Your site is going to get 
weighted more heavily than if you’re in general. 

Tracking Results 

Install a tracking system to find out what actually works and who is hitting the site. From the Google 
site: “Google Analytics shows you how people found your site, how they explored it, and how you can 
enhance their visitor experience. Improve your website return on investment, increase conversions, and 
make more money on the web. 

With over 80 reports, your free Google Analytics account will track visitors through your site, and will 
keep track of the performance of your marketing campaigns - whether they're AdWords campaigns, 
email campaigns, or any other advertising program. With this information, you'll know which keywords 
are really working, which ad text is the most effective, and where your visitors are dropping off during 
the conversion process. Don't be fooled by the fact that this functionality is available to you for free - 
Google Analytics is a full-featured, powerful analytics package. 

AdWords advertisers can find all of these benefits from within their AdWords account - Google Analytics 
has been fully integrated with AdWords. All of your reports and settings are available from the Analytics 
tab.” 

This tool will provide useful tracking information for your web site to assist with SEO/SEM. 

Links 

There are basically three ways to get to your web site; someone gives you the link, you find it through a 
search engine or by a link from another web site.  Even though we have powerful search engines today 
to help us find information on the Web, linking from one page to another is still a powerful tool for 
helping your site get found. And links can group sties sites that are relevant, giving you more leverage 
with search engines than a site without links might have. 

There is a fine science to creating a link strategy, however. It’s not enough to just add a few links here 
and there within the pages of your site. There are different types of links that register differently with 
search engines and it’s even possible to get your web site completely delisted from search results if you 
handle your links improperly. 



 

Keywords 

Keywords are those words used to catalog, index and find your website. Of course, it’s not nearly as 
simple as it sounds. There is a fine science to finding and using the right keywords on your website to 
improve your site’s ranking. In fact, an entire ind
Consultants spend countless hours finding and applying the right keywords for the clients, and those 
who design web sites with SEO in mind also agonize over finding the just the right ones.

Using effective keywords on your web site will help assure that it will be 
results instead of being buried under thousands of other web

Basically, keywords capture the essence of your web site. Keywords are what a potential visitor to your
site puts into a search engine to fine web sites related to a specific subject, and the keywords chosen 
throughout the optimization process. Using the correct keywords in your web
difference in whether you come back in search results as 
or buried under other web sites several pages into the results. Studies show that searchers rarely go 
past the second page of search results when looking for something online. 

Things to think about… 

Research shows that less than 10 of small and medium sized business in the U.S. and less around the 
world, have paid any attention to search marketing and are deriving any value from it at all. And they 
really don’t care. Many small and micro business owners do
business, and they don’t care.  

But then there are a very small number of tiny web
that have seen amazing results. Over $130 Billion US was spent online in 2007. Tha

What’s Next 

“Get her done
start
provide you with the design services necessary to get your on
business
review our e

www.InfinityEngineSoftware.com   
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Keywords are those words used to catalog, index and find your website. Of course, it’s not nearly as 
simple as it sounds. There is a fine science to finding and using the right keywords on your website to 
improve your site’s ranking. In fact, an entire industry has been built around keywords and their usage. 

hours finding and applying the right keywords for the clients, and those 
who design web sites with SEO in mind also agonize over finding the just the right ones.

ive keywords on your web site will help assure that it will be visible in the 
of being buried under thousands of other web 

Basically, keywords capture the essence of your web site. Keywords are what a potential visitor to your
site puts into a search engine to fine web sites related to a specific subject, and the keywords chosen 
throughout the optimization process. Using the correct keywords in your web-site can mean the 
difference in whether you come back in search results as one of the first 20 web sites (which is the goal) 
or buried under other web sites several pages into the results. Studies show that searchers rarely go 
past the second page of search results when looking for something online.   

rch shows that less than 10 of small and medium sized business in the U.S. and less around the 
world, have paid any attention to search marketing and are deriving any value from it at all. And they 
really don’t care. Many small and micro business owners don’t know how the Internet can impact their 

But then there are a very small number of tiny web-based businesses that have come to it over time 
that have seen amazing results. Over $130 Billion US was spent online in 2007. That is significant

Get her done…” as the comedian said. You have the basics now for 
starting your e-commerce web site. Infinity Engine Software is ready to 
provide you with the design services necessary to get your on
business up and running with a professional design and services. Please 
review our e-commerce page to see just how we can help you.

 

Keywords are those words used to catalog, index and find your website. Of course, it’s not nearly as 
simple as it sounds. There is a fine science to finding and using the right keywords on your website to 

ustry has been built around keywords and their usage. 
hours finding and applying the right keywords for the clients, and those 

who design web sites with SEO in mind also agonize over finding the just the right ones. 

in the search engine 

Basically, keywords capture the essence of your web site. Keywords are what a potential visitor to your 
site puts into a search engine to fine web sites related to a specific subject, and the keywords chosen 

site can mean the 
one of the first 20 web sites (which is the goal) 

or buried under other web sites several pages into the results. Studies show that searchers rarely go 

rch shows that less than 10 of small and medium sized business in the U.S. and less around the 
world, have paid any attention to search marketing and are deriving any value from it at all. And they 

n’t know how the Internet can impact their 

based businesses that have come to it over time 
t is significant! 

have the basics now for 
commerce web site. Infinity Engine Software is ready to 

provide you with the design services necessary to get your on-line 
up and running with a professional design and services. Please 

to see just how we can help you. 


